INTRODUCTION
Every business unit formed in business activities, both profit and non-profit business will always have a goal to be able to develop and grow sustainably to develop every potential that is owned with the hope of maximizing profits for the company. Companies that can grow and develop will be able to continue to exist and be solid in the face of increasingly fierce business competition today. Companies that can always win in business competition will always be leading and even become inspiration for other companies. This achievement can be seen / measured through financial performance through published financial statements. Financial statements will always be the first choice for every company stakeholders both internal and external as a basis for making decisions, so that the decision taken is the best decision, then the published financial statements need to be processed into a standard reference that provides a more detailed picture of just a report that contains numbers only. Financial ratio analysis is one of the tools for each stakeholder to be able to provide an overview of the company's financial performance with the parameters of the company's financial health condition. Good financial performance will provide a higher value perception for the company towards the views of the company's stakeholders both internal and external. External parties who have an interest in the company are Investors. Investors will be excited and excited if the company's value has increased and grown from the previous year. The company's value will be very vital for investors who have already joined the company and prospective investors because the value of the company will be the basis for them to take investment decisions. Company profitability is also very important because profitability will affect the value of the company. Investors will always expect high profits and provide a return on the capital they have invested. Debt policies can also affect the value of the company. Debt policy decisions taken by the company related to debt management will affect the value of the company, the right portion of debt will have an optimal effect on the company's value. The size of the company that is projected through the size of the company's assets is also very important to have a positive impact on company management. The size of the companies included in the large category will have a greater positive impact on the value of the company compared to companies that have small or medium size companies.
Because of the importance of the Company Value for the sustainability of business activities in business competition as stated above and the many studies on the effect of profitability, debt policy and company size on the company's value have been carried out with different results, so I did a research with a sample and a different year from previous studies. With the hope of getting more objective and useful results.
LITERATURE REVIEW
Every company will always try to get a big profit and grow from year to year. Profit that is always growing can give a signal to shareholders that the company is in good condition.
Profitability according to Hanafi (2012: 81) is a ratio to measure a company's ability to generate profits at a certain level of sales, assets and share capital. There are 3 (three) ratios most commonly used namely Profit Margin, Return on Assets (ROA) and Return on Equity (ROE). Sudana (2012: 22 profitability is a ratio to measure the ability of a company to get profits by utilizing the company's resources such as assets, capital or company sales, Kasmir (2015: 22) profitability is a ratio to assess the company's ability to find profit or profit in a certain period.
This ratio can also provide a measure of the level of effectiveness of company management that can be shown from the profits obtained from sales or from investment income. Hartono (2012: 122) According to Hartono, understanding profitability is a ratio to measure the ability to companies to make good profits in terms of sales, ase t or profit.
From the definition that has been presented above shows that the profitability ratio is a method of measurement analysis in assessing the company's ability to be able to generate profits by using the resources owned by the company. By looking at profitability ratios can also provide an overview of the company's management performance in managing the company.
Types of Profitability Ratios. Profitability Ratio according to Fahmi (2013: 80) is 1. Gross Profit Margin (GPM). This ratio is the gross profit margin, which shows the relationship between sales and cost of goods sold, measuring a company's ability to control inventory costs. Gross Profit Margin = (Cost of Goods Sold) / Sales 2. Net Profit Margin (NPM). Is one of the ratios used to measure the profit margin on sales. The way to measure this ratio is to compare net income after tax with net sales.
Net Profit Margin = (Profit After Tax) / Sales 3. Operating Profit Margin. This is the ratio used to measure the level of a company's operating profit margin based on its comparison with the resulting net income or sales.
"Comparison between operating income and sales or what is commonly referred to as pure profit received for each rupiah from sales earned." (Syamsuddin, 2013: 61) Operating Profit Margin = (Operating Profit) / Revenue 4. Return on Equity (ROE). The return on equity or Return on Equity (ROE) is the ratio to measure net income after tax with own capital. This ratio shows the efficiency of using their own capital. The higher this ratio, the better. That is, the position of the owner of the company is getting stronger, and vice versa. The formula is as follows:
Return On Equity = (Net Income After Tax) / Equity 5. Return On Assets (ROA). Return On Assets see the extent to which investments that have been invested are able to provide a return on profits as expected and the investment is actually the same as the company's assets that are invested or placed. Return On Assets = (Profit After Tax) / (Total Assets)
Debt is an instrument that can be used as a company to boost financial performance. Debt that is used correctly and properly will be able to encourage productivity. The right and correct debt policy will have a positive effect on the company. Debt policy according to Harmono (2015: 137) funding decisions by management will affect the company's research reflected in stock prices. Therefore, one of the tasks of financial management is to determine funding policies that can maximize stock prices which are a reflection of a company's value. According to Irawan Arry (2009) said that: "" Debt policy is related to management decisions in increasing or reducing the proportion of long-term debt and equity used in financing company operational activities. "According to Bambang Riyanto (2011: 98) Debt policy is a very decision important in the company. Where the debt policy is one part of the company's funding policy. Debt policy is a policy taken by management in order to obtain financial resources for the company so that it can be used to finance the company's operational activities.
Of the several opinions that have been stated above the debt policy is a strategic step taken by the management regarding the financing policy for the company in encouraging the rate of company resources to achieve better performance. Companies usually have limitations in financing resources, debt policy is a step that must be chosen so that the company has more space in managing its financing resources. Debt policy measurement method used in this study is Debt Equity Ratio. The Debt Equity Ratio formula is as follows:
Debt Equity Ratio = (Total Debt) / (Total Capital) Company Size. Companies that have a large tendency will be able to dominate the market share in fierce business competition. Large companies will be able to become leading and inspiration for other companies. The size of the company can be measured by the number of sales and total assets owned. The size of the company according to Brigham & Houston (2010: 4) company size is as follows: "The size of the company is a measure of the size of a company that is indicated or valued by total assets, total sales, total profits, tax burden and others". According to Hartono (2008: 14) firm size is as follows: "The size of the company can be measured by the total assets / assets of the company by using the logarithm value calculation of total assets".
Then the size of the company according to Torang (2012: 93) is: " Organizational size is to determine the number of members associated with the selection of ways to control activities in an effort to achieve goals. Determination of the size of the company can be measured by looking at the size of assets owned by the company. This study uses total assets as a proxy for firm size. According to Werner R. Murhadi (2013) Firm Size is measured by transforming the total assets of the company into natural logarithms. The size of the company is proxied by using the Natural Log Total Assets in order to reduce excess data fluctuations. By using natural logs, the amount of assets with a value of hundreds of billions or even trillions will be simplified, without changing the proportion of the actual amount of assets. The value of the company is a financial achievement achieved by the company which is reflected by the high value of the share price followed by an increase in investor / prospective investor and community confidence in the company. The ratio to measure company value in this study is Price Earning Ratio (PER). Price Earning Ratio (PER) shows how much money an investor is willing to spend to pay every dollar of reported profit. This ratio is used to measure how much the ratio between the company's stock price with the profits obtained by shareholders. Price earning ratio (PER) serves to measure changes in profitability that is expected in the future. The greater the PER, the more likely the company to grow so that it can increase the value of the company.
Research Hypothesis
Based on the introduction, literature review, and conceptual framework, the hypotheses of this study are: 3. Companies that did not have negative profits during the study period (2015 to 2017).
Based on the above criteria, 23 company samples were obtained.
RESULTS

Descriptive statistics
Descriptive statistics presents the minimum, maximum, average and standard deviation of each independent variable and the dependent variable can be seen in Table 1 The normality test results show that the Kolmogorov-Smirnov Z value is 0.565 and the significance is 0.907, the value is above α = 0.05 (asymp.sig = 0.907> 0.05) so that the Ha hypothesis is accepted, which means the residual data are normally distributed.
The results of multicollinearity test show that all independent variables have a Tolerance value ≥ 0.10 and a VIF value ≤ 10 so that the data of this study do not experience multicollinearity problems.
The autocorrelation test results show that the significance value of the run test is 0.011 where the value is above α = 0.05 (Asymp Sig = 0.011> 0.05), so it can be concluded that the data of this study do not contain autocorrelation symptoms.
Glejser test results show that the significance value of each free vatriabel has a value above 0.05, which means that in this research model heteroscedasticity does not occur. Table 3 shows that the significance value is 0,000 less than 0.05 so it can be concluded that simultaneously GPM, OPM, NPM, ROA, ROE, SIZE influence on earnings growth. This means that the first hypothesis can simultaneously be accepted. Table 4 can be shown multiple linear regression equations as follows: 949+0,817GPM -0,822OPM+ 0,084NPM+0,403ROA -0,226ROE+ 0,149DER+ 
Hypothesis testing Determination Coefficient Test (R2)
Partial Hypothesis Test (t test)
Y= -2,
0,283SIZE
The interpretation and explanation of the meaning of the numbers for each independent variable above are as follows:
1. GPM variable has a significance value of 0,000 or smaller than 0.05, it can be concluded that H0 is rejected. GPM variable partially has a positive and significant effect on firm value.
2. OPM variable has a significance value of 0.089 or smaller than 0.05, it can be concluded that H0 is rejected. OPM variable partially has a positive and significant effect on firm value.
3. The NPM variable has a significance value of 0.831 or greater than 0.05, it can be concluded that H0 is accepted. The NPM variable partially has no effect and is not significant on firm value.
4. ROA variable has a significance value of 0, 757 or greater than 0.05, it can be concluded that H0 is accepted. ROA variable partially has no effect and is not significant on firm value.
5. ROE variable has a significance value of 0.864 or greater than 0.05, it can be concluded that H0 is accepted. ROE variable partially has no effect and is not significant on firm value.
6. The DER variable has a significance value of 0.827 or greater than 0.05, it can be concluded that H0 is accepted. The DER variable partially has no effect and is not significant on firm value. 7. SIZE variable has a significance value of 0,000 or less than 0.05, it can be concluded that H0 is rejected. SIZE variable partially has a positive and significant effect on firm value.
DISCUSSION
The results of GPM testing on Firm Value in this study indicate that GPM has a positive and significant effect. Positive can be seen from the value of the regression coefficient 0.028 and the significant value of 0.000 is smaller than 0.05. Positive influence shows that GPM is in line with Company Value and significant influence shows that GPM has an important role in determining Company Value.
The results of this study differ from studies conducted by Nurlaelah, Purnama and Sari (2017) which state that GPM has no positive and significant effect on earnings changes.
OPM test results on Company Value in this study indicate that OPM has no effect and is negative and insignificant. Negative seen from the regression coefficient of - The test results of this study indicate that the DER ratio has no effect on Company Value. The results of this study are in line with the results of Chasanah's research (2018) .
Company size is a value that indicates the size of the company. Company size is usually measured using total sales, total assets, and market capitalization. The greater the value of total sales, total assets, and market capitalization, the greater the size of the company 
Conclusion
Based on the results of the research and discussion in advance, the following conclusions can be drawn:
